
PART 3: Guidelines & Scoring Criteria Art Project Grants 
 

PROGRAM GUIDELINES  

 

Art Project grants are available for up to $7,000. 

Grants for pre-packaged theater projects (e.g., Prairie Fire Children’s Theater) are capped at $2,500.   

 

In the current year (FY21), no matching funds are required for these grants, which means that 

organizations do not need use any of their own funds (or find other funds) for their project, unless their 

costs are greater than the amount they can request. 

 

Art Project grants are open to:  

 Nonprofit organizations 

o Organizations with 501(c)(3) nonprofit status 

o Organizations without official nonprofit status that have partnered with a 501(c)(3) 

organization or unit of government to act as their fiscal sponsor 

 Units of government  

o Cities, counties, etc. 

 

Grant projects may include, but are not limited to: 

 Music performances, including projects by community choirs, bands, or orchestras 

 Dance performances 

 Community theater or pre-packaged theater  

 Visual art exhibits 

 Readings by authors 

 Art classes for community members of all ages 

 Public art 

 Arts festivals 

 

Arts Disciplines may include: 

 Dance: ballet, ethnic/jazz/folk-inspired and modern 

 Music: band, chamber, choral, experimental/electronic, ethnic-folk inspired, jazz, popular, 

solo/recital and orchestral 

 Opera/Music Theatre 

 Theatre: classical, contemporary, experimental, mime, puppet, young audiences, storytelling 

 Visual: experimental, graphics/printmaking/ book arts, painting, sculpture 

 Craft: clay, fiber, glass, leather, metal, paper, plastic, wood, mixed media 

 Photography 

 Media Arts: film, audio, video, technology/ experimental 

 Literature: fiction, nonfiction, playwriting, poetry 



 Interdisciplinary: Pertaining to art forms/art works that integrate more than one arts discipline 

to form a single work (e.g., collaboration between/among the performing and/or visual arts).  

 Folk/Traditional Arts: Pertaining to oral, customary, material and performance traditions 

informally learned and transmitted in contexts characteristic of ethnic, religious, linguistic, 

occupational, and/or regional groups --  folk/traditional dance, music, crafts & visual arts, oral 

traditions 

 

The following are not eligible for SMAC grants: 

 Projects that don’t have an art focus 

 Activities of a for-profit project, organization, or business 

 Educational projects within a school system 

 Requiring artists to pay excessive entry or exhibition fees 

 Activities that take place outside of Minnesota 

 Activities not open to the public 

 Religious socialization of the participants or audience 

 Fundraising events (grant should allow projects to break even) 

 Payments of debts incurred before the grant begins 

 Grant funds being used to match another SMAC grant 

 Applicants with past due final reports 

 Applicants that have received a SMAC Operating Support grant cannot include prorated general 

operating costs in the budget for other grants, such as Art Projects, during same time period as 

their Operating Support grant. 

 

 

SCORING CRITERIA 

 

Artistic quality & merit: 0-18 pts (50%) 

 The project’s activities should have high artistic merit, 

with the potential for participants and audience to 

develop knowledge, skills, and understanding of the arts. 

 The artists should have an appropriate level of experience 

for the project. Their experience can be documented in 

either resume format or bio format – both are equally 

acceptable. 

 Work samples should provide evidence of high artistic 

quality, including technical skill and artistic vision/voice.  

(Make sure to base your scores on the work samples and 

grant narrative only – don’t bring up any experience 

you’ve had with the organization or event.) 

 

  

Defining “Artistic Quality” 

Artistic Quality is the perceived artistic 

merit or value of any given work of art, so 

it is subjective. However, for the purposes 

of this process, we ask you to look for the 

following attributes in the projects’ or 

artists’ work: 

 Authenticity or originality 

 Technical skill 

 Personal artistic vision/voice 

 Work that evokes or provokes 

emotion, intellectual inquiry, or 

other response from an audience 

 For folk/traditional art, also 

consider recognition from the 

community to which the art form 

belongs 

 



Impact on participants and audience: 0-8 pts (22%) 

 The applicant should demonstrate the importance of the project to their community. The 

project should meet the artistic needs of the community, organization, and involved artists.  

Make sure that the project has artistic impact and is meeting artistic needs. Other areas of 

impact are good to have, but are not our main focus. 

 The project should show growth for the organization and/or for the community, building on the 

organization’s mission and previous programming. 

 The applicant should have chosen appropriate MN Arts Outcomes for their project and 

connected those outcomes to realistic, specific, and measurable changes to occur as a result of 

the project. 

 The applicant should have a clear, workable plan to measure or prove that their chosen 

outcomes have been achieved. Providing a sample evaluation tool is optional, especially for 

projects using a non-survey type of evaluation. 

 

 

Reaching the underserved: 0-5 pts (14%) 

 The applicant should be able to identify which groups are underserved and/or 

underrepresented in their community. 

 The applicant should attempt to reach one or more of those underserved/underrepresented 

groups to enable them to participate in the project.  It’s not enough to say that project events 

are open to everyone – there should be specific outreach or accommodations. 

 The applicant should be making an effort in regard to ADA accessibility.  They should be 

considering multiple kinds of access, not only mobility. 

 

 

Ability to accomplish the project: 0-5 pts (14%) 

 The application should illustrate a clear plan with reasonable time lines. Keep in mind that 

applicants can’t spend anything until their project start date, nor can they engage in activities 

such as advertising, auditions, ordering supplies, etc. (Funds spent before the project start date, 

such as a deposit on a contract, cannot be included in the grant project budget.) 

 Any key non-artist personnel should have experience suited to the proposed project. 

 The budget should be clearly itemized, demonstrate fiscal responsibility, and accurately reflect 

the needs of a carefully thought out project. 

 The marketing and publicity plans should be appropriate for the project, organization, and 

community. 

 There should be community involvement and support for the project, including evidence of 

collaborations, financial support, or in-kind contributions. 

 The information provided about the organization’s role, board, and finances should 

demonstrate ability to accomplish the project. 

 If the organization has received grants from SMAC in the past, they should have a history of 

successfully completed projects.  



Later in the process, applicants will also be awarded one additional percentage point for each of the 

following criteria they meet:  

 First time SMAC applicant 

 Applicant organization led by or primarily serving BIPOC (Black, Indigenous, & People of Color) 

or LGBTQIA2+ communities or people with disabilities 

 Applicant from a county that has received three or fewer SMAC grants in the last fiscal year  

 


